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BEshE B GRIEZEREA. 75317 Y FORREIR G R ZFEIR I 5Growth PartnerA

To be a Growth Partner that drives clients’ sustainable growth over
the medium- to long-term with agility and the right scale

BAEER
Client centricity

IJIATI DNy b EROGTO-NILLAILD
RN DEE R REBEL, EHERITEHE

Building long-term, strong client relationships
in each market and at the global level, and
supporting execution as a trusted partner

INNOVATING TO IMPACT

wEH
Agility

WBYRIREEEE DD BEEPEE LD
BHEEERLL. ERREERZEL

Ensuring right scale, reducing complexity,
and accelerating decision-making

EAE

Collaboration

IN-TRADLKRBTANEYT1Z2ENTEDE,
B ERENEFRRIBATMEEZR A

Providing value that combines distinctiveness
and implementation capability by integrating
capabilities across and beyond the Group




20265 F1MEHE N151F
Q1 FY2026 highlights

A-HZvIRRE ARV-T1VT -N-IY 5 HAF 5
Organic growth Operating margin Statutory net profit
+0.8% 12.8% 40.2
+100 bp RIEREALE YoY (+fEFM) bn JPY

+540.5% BiE[REALE YoY

Al BRH - R -7TYN TITKRE#E (HEZERC)
Americas EMEA APAC (ex Japan)
A-HZYIRRE
o o o o
S —— +4.7% (3.0)% +0.8% (7.5)%
5o EREFI LSRR L 449%% 26% 22% 8%

Proportion of net revenue

INNOVATING TO IMPACT
I
dentsu




20265 F1MEHE N151F
Q1 FY2026 highlights

9317V +¥15 Client wins #3AEME Industry awards & recognition
« ADFEST 2026, 5EE R 10EB DI Ry I-7 - AT ¥ - (V- | 4FEFK12EBD
Farmers Insurance [I-V1V9— AT H - AV-]2ELB0EETE
« Spikes Asia 2026(CHEW\T, JUIAT4T - ARSTI-ERFIISITVEEL130EETE
HEINEKEN o BBAR-YAVI-F3F b A1V5-F23F ) Zik=Y-7T-F

[y I-JTYY— AT - | H

i-Health

« Won 35 awards at ADFEST 2026 including “Network of the Year” for the 10th time
MUF and the fifth consecutive year, and “"Agency of the Year” for the 12th time and the
UFG fourth consecutive year

« Won 13 awards including a Grand Prix in the Creative Strategy category at

Samsung Electronics Europe Spikes Asia 2026

» Dentsu Sports International was named “Sports Agency of the Year” at the
International Sports Awards

Tapestry

LREIFMTVMREBEEBRLZTIIFAYME The client names above are listed in alphabetical order

INNOVATING TO IMPACT

dentsu



FREEBOBEE | EMEAILKI3EXKEEFHOREIL

Rebuilding the business foundation: Optimized operating structure in EMEA

MYBEHDEREER

« EMEAICHBIREZEZE AHHDRBELZRTE,
20267 A 1H LY EHE

o U-Y3VHQHEREDIER1L ERIKFIC, I3 AT - #ZRbLL .
MRMBEEEEZHAE, FEFII7EAOIANEIR

« JO-NIVEREE DEHERILEDRIL. EMEAR T OEIRAY-Y-(F
J0-NLCEOICX L TEEHLIN-FETTS

o EMEASZEUTI AV MEHERFLEN'S, Client centricity, Agility.
CollaborationZ5&1t L. 7517 Y bADREMER 2K 5

"T7325-1&l3. KM EMEA, APACET T, BB OE (Y-7yh) ZROUBMENIREENA,
BITOD 7 I5R9-€375R9-~"HRIL

INNOVATING TO IMPACT

Background and Overview

We have decided to optimize the operating structure in EMEA. The
new structure will take effect on July 1, 2026

By streamlining regional HQ functions and simultaneously reducing
the number of clusters?, we will promote efficient business
operations. We anticipate cost reduction of approximately JPY 1.7bn
annually

With the aim of strengthening alignment with global strategy,
business leaders within EMEA will report directly to the Global CEO

While maintaining EMEA as a business segment, we aim to enhance
client centricity, agility, and collaboration to increase the value
delivered to clients

1A “cluster” is a business unit composed of multiple countries (markets) under the Americas,
EMEA, and APAC umbrella. Reduction of the existing seven clusters to three clusters

dentsu



FREIRADREL : A-AFSVT7-Z1-I-5VF (ANZ) HISICHITRBHETE

Reevaluating underperforming businesses: Business transformation in ANZ

MYBEHDEREER

dentsu

ANZHIB([CHTRAEEZFED—IRELT. OXMEBEDBREETT,
—EREEDTHERTE

—EBEZEDTH T, EEFI25EMHOIANEL,
B(CYHFTHHEWN, J7Y7YaV AN ERBEA T F2RMEENS

CXMEENDS55, IVARYIVA, IN-A. T-9&TY /)0 -%EHE= T
FTHDOWRREE T ATATEZE, JVI(T1)FEE—1KL

MZTATATEREI TV NER A INLILEYATAT JUTAT4T,

T D REEERTRY (CEESE . J51T7 Y MMIEo T RAMEY -E AR

RIBER AN

EIHbIE (I3 EEFE NI T AR, AEFRE22D
BRABEEEE(CSS 26 FEEZ—HTRIFDOKRICEIFT 2 RAH

INNOVATING TO IMPACT

Background and Overview

* As part of our business transformation in the ANZ cluster, we have

reshaped our CXM business. We have decided to divest certain parts of
the business

* This leads to a decline of approximately JPY 2.5bn in annual costs.

It will also create room to reduce function costs related to the business
by several hundred million yen annually

« Within our CXM business, its Experience, Commerce, and Data &

Technology capabilities will not be divested and will be integrated into the
Media and Creative businesses

- In addition, we will consolidate our Media business brands. These

measures will enable cross-functional collaboration across Media, Creative,
and Data, creating a structure capable of delivering the best possible
services to our clients

» Although the ANZ cluster experienced organic decline for three

consecutive years, we expect to return to low-single-digit growth in
FY2026 through various business transformations, including this initiative




BIMCBIBATATEEDEH LR

International Media business: Progress and key achievements

AIEERLIEATAT TSV V) DEEAL TIFNHEBOMBYY1-Y3ViE1E

Enhancing AI-powered media planning Strengthening proprietary digital solutions

o DEIENLEHAT-IPREV-TY T -F &M B OAEE THRE - L. © JIMATVIOEENLBRRRICET ddentsuli B DY 1-Y3V &R,
BERRCESLATITTIV VT BB EHERE RERF2IV-TybCREFAZILKR

Leveraging dentsu’s proprietary Al capabilities to integrate and analyze fragmented - - . * By providing proprietary solutions that drive measurable client outcomes at scale,
measurement data and various market data, driving media planning and optimization )(T‘f} 'U-—EZO) we have already expanded into 23 markets

linked to business outcomes =
=E1t
_ . ) e Enhancing . ) e
UT=IVATATEEDTAINEY 71581k Media services JVAMAJ D SEOL iU INDPEL:T(4
Strengthening capabilities in retail media Strengthening capabilities in social media
o ECUHAMBENOILEREET. UT-IXTAT Ry D=1k - IRFEHERE X T, « 22008 EDIVINIVY-BEET-5%%E S 5Creatorl QL IR,

IN-AfEEZE—[BE TR WMBT-IEBXAIXTVIATAETAEBY =V ATAT TSV - EHpa et
Providing end-to-end support across the commerce space, from e-commerce site development » Partnered with CreatorlQ, leveraging 22M+ influencer data points. Driving social media
and ad inventory design to retail media network activation and sales promotion planning and execution through a proprietary data platform, Al, and creativity

v

v

ATATERORL RN RIFEFEES]

Strengthened and expanded Media capabilities are driving business wins

HEINEKEN, i-Health, Mahou San Miguel, Pandora, Pernod Ricard, Siemens, Tropicana, and others

\

INNOVATING TO IMPACT

dentsu



AllCX$ S 2ENU#HA : Al FOR GROWTH
Our approach and progress in AI: AI FOR GROWTH

AlZ B 2313 - B Y-V CIRGL, ZDEICHITIMT VDR REZEEEZZTIRT S
“Opportunity beyond Optimization” (iIE DT, 7317V MR TIEZBUEH T I -TOUNESEEE(C

Al is not just a tool to improve efficiency and optimization, but a means to support clients' transformation and
growth. It is positioned as "Opportunity beyond Optimization" and as the foundation of our revenue

Interoperability Mastery Agility
(TH B F=feit - RERIE) (FFE-EEN) (FEEh ) - LR 1)

BEAEBABEVIAIG, FEGYATA T7)09-8AFHLETHREDHDFER DB JR-230 T O-NIVITHE KR
Migration to proprietary platforms Technology is a means to outcomes, Distributed innovation,
is not required not an end in itself scaling globally

AI Native
Mindset

ZEHBANY-VEREOEE  Building a flexible Al tool environment

INNOVATING TO IMPACT




dentsu Japan AIDEH & LR

Our progress and success in Al in dentsu Japan

dentsu JapanAI ¢4,500LL EDAIT-I 1TV FE1,300 L EDAIT TUDERED, 7517V bEBOSE L LR ETIE

More than 4,500 AI agents and over 1,300 AI apps are being used within dentsu Japan, supporting the enhancement
and efficiency of client operations

TIANLEDHETOCAZREL T B oAl Ads (LT VI-T14 7A)|d. 2004t LL EDEECEA SN, [LEMRIFFG1.5E AL

“Mugen AI Ads,” which optimizes the digital ad production process, has been implemented in projects for 200+ clients,
improving advertising effectiveness by an average of 1.5x

ZOM, "ABOR"E"AIQF " EHTEDEREYY1-V3VvEHZ0-VF

In addition, dentsu Japan has launched a wide range of solutions that combine human insight with Al capabilities

MBEAFEONIVYFADREEEREZRBELTEIY-FY-IL
A research tool that enables virtual quantitative research on a scale of 100 million personas

People Research

AIT-J1Y N FI5YRIA-L, dentsu Japant B DN-TT1VJI-I1V MEFEE]
An Al agent platform equipped with dentsu Japan's proprietary marketing agents

Al For Growth Canvas

HIEOETRRICVVIMF-OI R EFRBEIERMRULLIU T T4 IHHEY-ER

Al For Growth Creative Lines A creative supply service that reflects the knowledge and skills of creatives in each stage of production

« 202658 TAIC. BkEE 7Y ST - Al For Growth 3.0 &K FE

The strategic update “AI For Growth 3.0" is scheduled for announcement in late May 2026

INNOVATING TO IMPACT

Alz—Yz> AT7V 5= a v Al-F=84275
E . N o Ve
e, ocaruas P

..... e | GO (| D

Research AIQQQTALK meszsge . [Amum || ose

People Model wazsam O | /zRa | |aer H oms

Creative | (—)
_— Thinking [{ %
o Model T4
TOBIRAS Insight 09
= - J __J
AlForGrowth @
BRCADT—Yz> b
s
Aagan s
A
gl oS
BT b
FAFTRAEY b REFFA LY b AvFrUBMEEs b
ME~0-12aLa—R7L R 123 —
AvaEa- e
AlForGrowth (o]

;;;;;;;;;;;
;;;;;;

yyyyy

dentsu
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BAEE AIOEWERE

Our progress and success in Al in International business

o XTAT IVIATAT HAIN=TIARVIIADHSW BT TVT-9 3V DESREARL =TT - I AT
— dentsu ARV I-JIVT4v7-7-770-%;EFR L. 757 MBEDE EICE#ER

« 1,900t EDIS1 7V NERE

o I-IIITAYIAZEFLELETYTT-MRE. B4R S—EBI I TV M EITIREFE

« Our unified operating system that connects every application within dentsu from Media to Creative

to customer experience - powered by dentsu.Al and agentic workflows to deliver brand impact
+ 1900+ clients on the platform

DENTSU ©¢ CONNECT -« An agentic-first reimagination of dentsu.Connect will be available to early adopter clients in Q4

AIT-J1Y FEIHRY-)b [Client IQ20-YF ‘
HAEMARMREZChatle X THBL. 7O TYMERITYR—b, 7317V FDIRZE H%E581L C I—l E N T I

Launched “Client IQ,” an AI-powered internal knowledge-sharing tool
Shares internal expertise via chat and supports outputs generation, enhancing our ability to make proposals to clients

INNOVATING TO IMPACT

dentsu
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2026 F H1HFHA EisRE BN
Q1 FY2026 Financial Update

2026F5H815H

HrASHERI I -T IR 1T’ J0-NLCFO
a3

May 15, 2026

Shigeki Endo
Director, Executive Officer, Global CFO, dentsu

* RERCEENDHE, B2, FEOFRRECELT, BUHRIEAFRETIILEENELBIRLTEY, MBHEROKELEERBIHENHIILICTB BTSN,
REDOEZEICDOVTIL, Appendicest IS BBLFEEL,
* Please be reminded that the figures shown in this presentation may be different from those shown in the financial statements as this

presentation has been prepared for investors to understand our businesses. Please refer to the annotations in the Appendices for
each definition of the indicators.




2026k F1M3-HA EiiGELE N\ 51k
Q1 FY2026 Consolidated Profit & Loss

LR (+HEM)

2026
1-3R

Jan-Mar

2025
1-3R

Jan-Mar

BIERIEALE
YoY

2951 287.3 +2.7%
Net revenue (JPY bn)
A-N=YTRRE 0.8% 0.2% +60bp
Organic growth
S R 24 e e &
RERERAE (+0RE) 37.8 33.9 +11.5%
Underlying operating profit (JPY bn)
ARV=5427-3=92 12.8% 11.8% +100bp
Operating margin
E“ 2 M | :: *
ﬂ%‘éééﬂﬂﬂﬁ '(-HE =) 19.6 16.5 +18.4%
Underlying net profit (JPY bn)*
k s 4| Eu k44 M | *
EZISE’J_WIEJ:'H_';J.HEééﬂH?HH (M) 75 43 63.71 +18.4%
Underlying basic EPS (JPY)*
2h | =3 *
HRRE CHER) - 65.0 25.4 +155.5%
Statutory operating profit (JPY bn)*
Y 4 I =4 *
SRl (+@F) 40.2 6.3 +540.5%
Statutory net profit (JPY bn)*
N Mz | ] M2 | *
LARMRSLY SRR () 154.68 24.15 +540.4%

Statutory basic EPS (JPY)*

INNOVATING TO IMPACT

dentsu
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20265 1M HE #ugiBA- Ny IR
Q1 FY2026 highlights: Regional performance

HAF KM BRM -RER-TIUN TITKFEFE @reno
Japan Americas EMEA APAC (exsapan)

A-HZwIRRSE

Organic growth +4.70/0 (3-0)0/0 +0-80/0 (7-5)0/0

5o LRI EE R LE
Proportion of 449/
net revenue

INNOVATING TO IMPACT

14



20265 [E SE1MYH BE EiE
Q1 FY2026 results: Japan

5o LiaFlas
Net revenue
JPY bn

128.9

20264FE 5513 H)

Q1 2026
5o L¥EFIZE RULEREIHALL A-=-HVIRESE
YoY Organic growth

(0-6)0/0 +4-7°/o

o A—HowHRKER(T12IN¥FEREGSTO SIAKET. 28E% O3 « Organic growth exceeded our expectations, remaining positive for

o A2-RYNLENT EETHIRE. TLEE—1TRF 0TI AR,

DXEZHREVBR R TIF R BXEERH

the twelfth consecutive quarter

+ Internet media maintained double-digit growth in turnover, while
TV saw high single-digit growth. DX was robust with almost

« CARTA HOLDINGSO#imEmERASHEICAHFVRIRNSE., 1E5 double-digit growth and BX showed steady growth

o ARV=F12T Y- UE30%% L[E13F L KE

» Profit increased despite net revenue decline due to CARTA

. IOEREOAREHERBOSINN G320, BEEELAIEZ B HOLDINGS becoming an equity-method affiliate

INNOVATING TO IMPACT

« Operating margin rose to a high level above 30%

« The full-year forecast is reiterated due to increasing uncertainty in
the macro environment

dentsu

15



20265FE S1MUHA KM EiE
Q1 FY2026 results: Americas

5o LiaFlas
Net revenue
JPY bn

76.4

o A-HZTYIRREREIEMIAREED

20264FE 5513 H)

Q1 2026
5o L¥EFIZE RULEREIHALL A-=-HVIRESE
YoY Organic growth

+0-2°/o (3-0)0/0

Media +0.5%, Creative (12.4)%, CXM (0.9)%

» Organic growth was generally in line with our expectations

o ATFATIIBZENTHEFS . CXMERIEESE 1 TUHHEAN S O EMBEI Dk S * Media remained stable and CXM continued its sequential
— 75 HYTIATA T EBIEDISA T NEE(CLDTAFARE improvement since Q1 25. Meanwhile, Creative saw decline due to

o ARV=F12T Y= U316.1%DER AR EZHERF

client losses in the prior year

« Operating margin remained at a solid level with 16.1%

o —BBISATZ MOIRWVEI N HZEDD. BHARBUICEERL

INNOVATING TO IMPACT

« The full-year forecast is reiterated, despite decline in business from
certain clients

dentsu

16



2026 E F1MH4EA B - -7IVUN EiE

Q1 FY2026 results: EMEA
20264/ S51MH]

Q1 2026
5o L#aF i 5o L¥EFIZE RULEREIHALL A-HNZVIRRERZE
Net revenue YoY Organic growth

JPY bn

65-5 +15-0°/o +0-8°/o

Media +5.3%, Creative (5.0)%, CXM (5.7)%

o A—HWIRESR(IHIAETENLH ., AL (LD _ RIS « Organic growth was generally in line with our expectations, while
A=Y net revenue grew significantly due to favorable FX effects
o XFATHEEICBIBIT—S I BB 55— MR O TIARE, * Media saw mid-single-digit growth, partly reflecting phasing effects

in the UK, while Creative and CXM declined. By market, the UK and
Spain saw net revenue growth

I)IAT4TECXMIXAF R ERITIERE, ZRA>RENEUN
£ VA &S - = SEE A -

BIRRUIREEIIHICELD. TIRDMRAEEE SR « Underlying operating profit turned positive, driven by net revenue
BHAREUICEE(FRUVN, YIDIRIBOASE AR Z B E IR 2 ER growth and controlled SG&A expenses

« The full-year forecast is reiterated, although caution is warranted
amid uncertainty in the macro environment

INNOVATING TO IMPACT
17

dentsu



INNOVATING TO IMPACT

20265 E F1UFEE FIYTKEFE (BEZRO ¥&
Q1 FY2026 results: APAC (ex Japan)
20264FFE S51M3HA

Q1 2026
5o L#aF i 5o L¥EFIZE RULEREIHALL A-HNZVIRRERZE
Net revenue YoY Organic growth

JPY bn

22-8 (1-3)0/0 (7-5)0/0

Media (2.5)%, Creative (9.5)%, CXM (24.2)%

o A—HWIRREZRIIMABLWLEDD ., HIABTEENDIK L « Organic growth was generally in line with our expectations
— . , — bt ot although it was challengin
o XF4TFHE, BB TEHER, JUT(T4T. CXMIEESA G ° e
_ = [ - + Media was broadly stable in China and Taiwan, while Creative and
® 7_7\\J FBU(L(?&\ I:Fl\ 7I-_Z |\7J} (?I/EYJRO ’f/ H?Iia”y CXM remained Weak
* R DSEIRE TN C LD E B RERTFRFRLRIKE « By market, while India saw net revenue growth, China and
o BHIRBUICEE IRV, VIOIRIEDAEARZ B F IR ZER Australia saw decline

« Underlying operating loss was flat YoY despite net revenue decline,
due to controlled SG&A expenses

« The full-year forecast is reiterated, although caution is warranted
amid uncertainty in the macro environment

dentsu 18



20265 FE1MYHR BRI -7 AR EENR SO
Q1 FY2026 movement of Group underlying operating profit

(+1&F)  (PY bn)

+0.9

+1.8 —— 37.8
+5.9 (0.8)
n -
(3.9)
2025 7o HESRlESE A EEHE EREEH P A=yl AEzE 2026
1-3AR Change of Change of Change of other Depreciation Currency 1-3H
Jan-Mar net revenue staff cost operating expenses Jan-Mar

INNOVATING TO IMPACT




20265 & EREEETE CARRIVEELL)
FY2026 Guidance (February guidance reiterated)

(+&MH) UPY bn)

2026 2025 . .
EiERETE 1-12R i%;@%ﬁ %;}ﬁg
. Variance Variance (%)
Guidance Jan-Dec
A-HZvIRRE Organic growth rate 0~1% 0.5% - - | A—PowIRER
IN# Revenue 1,491.5 1,435.2 56.2 +3.9 | Organic Growth Rate
rllat ke Net revenue 1,230.2 1,197.5 +32.6 Y27 | s 2039
AR E RN Underlying operating profit 166.3 172.5 (6.2) (3.6) | Americas: c. (2) %
-ARV-TAVT - N=-TY - Operating margin 13%%& /range 14.4% - - | EMEA: c. 1%
EE R LR 25 Underlying net profit* 85.2 93.5 (8.3) (8.9) | APACic. 1%
- EARMIRETVARER LEARF]ER* - Underlying basic EPS* 328.21H 360.38H (32.17)M (8.9)
- THRELVEESE - Dividend per share - - - -
BEMNR (BX) Operating profit (loss) 152.6 (289.2) +441.8 -
LRI (B * Net profit (loss)* 69.7 (327.6) +397.3 -
A% Currency ) i

Av. Jan Av. Jan-Dec Variance Variance (%)

M./USD JPY/USD 156.7M 149.6M +7.1H +4.7

M./ GBP JPY/GBP 211.9H 197.3M +14.6M +7.4

INNOVATING TO IMPACT
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HEEM

INNOVATING TO IMPACT
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2026 E F1MY 3 Hf sEfG R EBIR

Q1 FY2026 consolidated financial results
(+1EM) UPY bn)

2026 2025 S AERE
138 138 WS RIAAL PEBRA -2

YoY (%
Jan-Mar Jan-Mar oY (%) Constant currency basis (%)

kS Turnover 1,628.4 1,482.4 +9.8 -
IR#E Revenue 357.1 345.2 +3.4 -
Pl oyilE Net revenue 295.1 2873 +2.7 (1.3)
- B& - Japan 128.9 129.7 (0.6) (0.6)
- A - Americas 76.4 76.3 +0.2 (2.8)
- BRI - RER-TIUN - EMEA 65.5 57.0 +15.0 +0.8
-TITRERE (BARER - APAC (ex Japan) 228 23.1 (1.3) (7.5)
Bk Y= e Underlying operating profit 37.8 33.9 +11.5 +13.3
- ARL=-T4VYT-X=TIY - Operating margin 12.8% 11.8% +100bp +170bp
FEELL LA Underlying net profit* 19.6 16.5 +18.4 -
- EARMIRE Y AL L HAR 25 - Underlying basic EPS* 75.43H 63.71M +18.4 -
(= ilEas Operating profit (loss)* 65.0 25.4 +155.5 -
L HAF) 2 Net profit (loss)* 40.2 6.3 +540.5 -
SHEEILEBITDA* Underlying EBITDA* 40.5 36.8 +10.1 -
2026 1-3A ¥ 2025 1-3A 15 AISERIHALE
"B Currency
Av. Jan-Mar Av. Jan-Mar YoY (%)
FM./UsD JPY/USD 156.9F3 152.4H +2.9

M., GBP JPY/GBP 211.4M 192.0M +10.1

INNOVATING TO IMPACT

dentsu



PUfHR A-HD v IR

Quarterly organic growth

JIV-T&EHE
Group Consolidated
2025
1-3R Jan-Mar +0.8 +0.2 (3.7)
4-6 8 Apr-Jun - 0.7) +0.2
7-9H Jul-Sep - +14 +0.3
10-12H Oct-Dec - +0.9 +2.6
A BRI - RER - 7TV FITRE¥ (BFZERC
Americas EMEA* APAC (excl. Japan)
2025 2025 2024* 2026 2025 2024
1-3H Jan-Mar +4.7 +5.5 +2.4 (3.0) (5.1) (6.6) +0.8 (0.9) (9.4) (7.5) (4.6) (7.1)
4-6 B Apr-Jun - +5.1 +1.8 - (1.6) (3.7) - (3.8) +7.8 - (12.7) (6.2)
7-9H Jul-Sep - +9.9 +2.8 - (3.4) (3.1) - (1.1) +6.9 - (12.5) (11.6)

10-128 Oct-Dec - +4.5 +8.4 - (1.8) (2.9) - (1.5) +3.5 - +0.3 (3.9)

INNOVATING TO IMPACT
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75397120 A-HZv IR RE

Organic growth by Practice

(%)
K BRI - B3R - 7TV N TITRE# (BFEKRC
Americas EMEA* APAC (excl. Japan)
Creative Media Creative Media Creative CXM
1-3H Jan-Mar (3.5)% (6.0)% (11.00% (1.2)% (12.00% (20.6)% (2.9)% (6.9)% (18.8)%
4-6H Apr-Jun 0.3% 0.1% (11.4)% 1.7% (12.8)% 50.8% 0.1% (6.2)% (24.8)%
FY2024 7-9A Jul-Sep 1.3% (1.3)% (11.2)% 0.1% 10.2% 24.3% (3. 1% (14.9% (30.9%
10-12R Oct-Dec 0.5% (4.5)% (8.6)% 4.9% 8.1% 7.6% 0.1% (3.2)% (24.1)%
1-128 Jan-Dec (0.4)% (3.00% (10.6)% 1.7% (6.0% 8.8% (1.3)% (7.6)% (24.7)%
K BRH - FhER - 7T YT TITRE# (BFEKRO
Americas EMEA APAC (excl. Japan)
Media Creative Media Creative Media Creative CXM
1-3AR Jan-Mar (1.1)% (5.4)% (10.3)% 2.6% (3.7)% (6.4)% 5.0% (9-3)% (24.1)%
4-6H Apr-Jun 0.7% 2.3% (8.0)% 0.7% (3.8)% (10.99% (6.2)% (14.3)% (33.9%
FY2025 7-98 Jul-Sep 0.2)% 9. 1% (3.4)% 6.6% (17.6)% 8.7% 2.2% (37.3)% (11.3)%
10-12H8 Oct-Dec 2.0% 8.7)% (2.1% 1.5% (1.4)% (10.7)% 0.7% 1.1% (5.7)%
- 1-12A4 Jan-Dec 0.3% (5.3)% (6.0)% 2.4% (6.8)% 9. 1% 0.3% (13.5)% (19.3)%

HK BRH - Hp3R- TN TITRE# (BFERKRO
Americas EMEA APAC (excl. Japan)
Media Creative Media Creative Media Creative CXM

1-3A Jan-Mar 0.5% (12.4)% (0.9)% 5.3% (5.00% (5.7)% (2.5)% (9.5)% (24.2)%
4-68 Apr-Jun - - - - - - - - -
FY2026 7-9H Jul-Sep - - - - - - - - -
10-124 Oct-Dec - - - - - - - - -
1-128 Jan-Dec - - - - - - - - -
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2026 E S EEV-T YRl A-HZvIRRE
Q1 FY2026 results: Organic growth of major markets

2026 1-38
Jan-Mar

A-HZwIRRER

Organic Growth %

5% Lt

"5% or more"

0%l E ~ 5%kKiE
"0% to 5%"

(10)%L E ~ 0%k
"(10)% to 0%"

(10)% K it
“Less than (10)%"

N-Tvk
Market

=TV B, AR(Y, EEH
Poland, Spain, UK

TIN=-D.TFVAAVE BE ATV
Denmark, France, India, Japan, Netherlands

NFHINI1— AVI-TV MR, BB, 1. KE
Canada, Norway, Sweden, Switzerland, Taiwan, Thailand, USA

A=ARSVUT FEL MY AFUT I IHAR=-

Australia, China, Germany, Italy, Singapore

INNOVATING TO IMPACT
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TIAV MER

Segment information

2026
1-3R

Jan-Mar

Pl oy ilE

Net revenue

TOAVMARRERENE (8K

Segment underlying operating profit (loss)

ARV=-TAVT - N=-IY
Operating margin (%)

128.9

39.8

30.8%

(+&M) (JPY bn)

TITREHE -

(BFERQ HE/£H

Americas EMEA APAC
(excl. Japan)

S

Consolidated

eS| BRI - RER-TTUN

Eliminations/
Central costs

76.4 65.5 22.8 293.6 1.5 295.1
12.3 25 (3.2) 51.4 (13.6) 37.8
16.1% 3.9% (13.9)% - - 12.8%

2025
1-3R

Jan-Mar

so LRI

Net revenue

TIOAVMARKREENE (8K

Segment underlying operating profit (loss)

ARV=-TAVY - N=-IY
Operating margin (%)

129.7

37.6

29.0%

TITKREH »

(B&RZERRO HE/2H

Americas EMEA APAC
(excl. Japan)

i

Consolidated

K BRI - RER-T TV N

Eliminations/
Central costs

76.3 57.0 23.1 286.0 1.3 287.3
13.5 (1.6) (3.2) 46.4 (12.5) 339
17.7% (2.1)% (14.00% - - 11.8%
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20264EE F1EH BdEJ -7 st LR R OERER

Q1 FY2026 movement of Group net revenue

(+1&F) (PY bn)

+11.7 2951
2 = N
(6.4)
2025 A—Hizws MEA AEEE 2026
1-3H Organic Acquisitions Currency 1-3H

Jan-Mar Jan-Mar
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20265 F1HH B@ ) ) -7 AR EENR FSikair
Q1 FY2026 movement of Group underlying operating profit

(+1&F)  (PY bn)

+0.9

+1.8 —— 37.8
+5.9 (0.8)
n -
(3.9)
2025 7o HESRlESE A EEHE EREEH P A=yl AEzE 2026
1-3AR Change of Change of Change of other Depreciation Currency 1-3H
Jan-Mar net revenue staff cost operating expenses Jan-Mar
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2R IREE AR
Underlying SG&A expenses breakdown
(+1&FM) (UPY bn)

= AR NGB ain EhE (A

Other operating

Depreciation
expenses

Net revenue Staff cost

2026
1-3R 295.1 2000 48.0 95

Jan-Mar

s LM BIRTTERER

- 67.8 16.3 32
Vs Net revenue (%)
5IER 3 R EHEBRAN—
AUIERIEALL (BB EHERNA-R) (13) (2.9) (3.4) (8.7)

YoY (CC, %)
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=M REEE
Reconciliation from underlying operating profit to statutory operating profit

(+1&F) (UPY bn)

AIEREZE | BIEREALL

YoY YoY (%)
BEESt Il Underlying operating profit 378 339 +3.9 +11.5
REIRE Adjustment items 27.1 (8.5) +35.6
-BINCHSEEEEDENE - Amortization of purchased intangible assets (6.1) (6.2) +0.1
- MRAESEIA L - Acquisition costs (0.0) (0.0) (0.0)
- ERENIEE - One-off items 333 (2.3) +35.6

- BlE BERRTCENIEZE - Gain (loss) on sales or retirements of non-current assets 29.7 (0.0) +29.7

- BENEER - Business transformation cost (3.6) (2.3) (1.3)

- RIBER - Impairment loss - . B}

- Z0fth - Others 72 0.0 +7.2

BN Statutory operating profit (loss) 65.0 254 +39.6 +155.5

INNOVATING TO IMPACT
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S & HEEIAE

Reconciliation from underlying net profit to statutory net profit

(+18F) (PY bn)
RIERME | R

Yoy YoY (%)

AL L HEAR 25 Underlying net profit* 19.6 16.5 +3.1 +184
AEIEE Adjustment items 206 (10.3) +309

- BEANSRAEIEF - Operating profit adjustments* 27.1 (8.5) +356

- P-YTYMERS - BURESE Ty ATy 3 B A ] Z?;?e:":iZr;t:z\;a::abtl'li?e:f earnout liabilities and M&A (0.1) 0.0 (0.1)

- 20 - Others - 0.0 (0.0)
-BEIIMETE - Related income tax expense (6.8) (2.0) (4.8)

- EXEFDIRES - Adjustments attributable to non-controlling interests 03 0.2 +0.1

L HAH 7 Statutory net profit (loss)* 40.2 6.3 +33.9 +540.5

INNOVATING TO IMPACT
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=EARLUTOERIER
Statutory operating profit to net profit

(+1&F) (PY bn)

58 on | memms | PEOH
Jan-Mar Jan-Mar )
= FilEA Operating profit (loss) 65.0 254 +39.6 +155.5
- FoEILEBIREIERSE - Share of results of associates and others 2.1 1.6 +0.5 +31.3
ERMER R U SRR Profit (loss) before interest and tax 67.1 27.0 +40.1 +148.4
- ERNZE (EBR) - Net finance income (costs) (4.6) (5.2) +0.7 -
B e - Finance income 1.9 1.8 +0.1 +4.7
- & RER - Finance costs 6.5 7.0 (0.6) (8.2)
G TR EAS Profit (loss) before tax 62.5 218 +40.8 +187.0
EANFTERER Income tax expense 19.3 12.8 +6.6 +516
4 HAR R Net profit (Ioss) 43.2 9.0 +34.2 +378.3
- BEHOFEEICRET LML - Attributable to owners of the parent 40.2 6.3 +33.9 +540.5

- X ERF R CIRE TSI HAF)ZE - Attributable to non-controlling interests 3.1 2.8 +0.3 +104
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EiEXvyy1J0-5tEE

Cash flow

AEREENE
BEREEMOHEA
HFREXHERAFOHRE

BEREAZERIOMEREBCLEFryYa1-J0-

BERERDER

= EEBICLEFryY1-T0-

F B 0fdiEE

[REEROEL ]
EANFTER DX IAEE
BEEHCLEZFrYY1-J0-

[EE & EDES - st EOfGER
FEHDEIS - THDIMEE
XA HREN SO F R FFD IS - TADHLEE
B EEZSDES - FTEHDAEEE
ZDhOXEEED
U-2BERFICLEZH
ZDbO TS EED
JOR-Fvyya-J0-
[REEAVEEIN ]
FFXEHFIKRENDRLEEDRILEE
HEeHhADEFIC&EX

MEEE

FTHBNEEADIRE
HEANFaBEDERE
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Underlying operating profit
Business transformation cost spent

Non-cash items adjustments

Cash flows from operating activities before adjusting changes in

working capital and others

Change in working capital

Cash flows from operations

Net interest (paid)

Dividends received

Income taxes paid

Net cash flows from operating activities
Capital spend

Acquisitions and disposals
Purchase/sale of interests in subsidiary
Purchase/sale of securities

Other investing activities

Repayment of lease liabilities

Other financing activities

Gross cash flow

Dividends paid

Dividends paid to non-controlling interests
Share buybacks

Exchange rate movements

Transfer to assets held for sale

Change in net debt

37.8
(7.3)
8.3

38.9

41.7)
(2.9)
(6.1)

2.0
(25.4)
(32.5)

27.7

(14.0)
(0.1
(0.1)

0.3
(9.1
(8.0)

(35.7)

(3.6)
(0.0)
(1.1)
17.5

(23.0)

(+18F)

339
(0.7)
6.6

39.8

(61.5)
1.7)
(5.0)
0.2
(24.5)
(50.9)
B.7)

(0.0
14.7
0.1
(9.6)
0.2
(49.5)
(18.1)
(5.1
(0.0)
04

(72.3)

(JPY bn)
HIERRE

YoY

+3.9
(6.6)
+1.7

(0.9)

+19.8
+18.8
(1.1)
+1.8
0.9
+184
+314
(14.0)
0.1)
(14.8)
+0.4
+0.5
(8.2)
+13.8
+18.1
+1.5
0.0
(1.5)
+17.5
+49.3
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EfGMBUARETES

Financial position

(+&FH) (UPY bn)

End of Mar End of Dec var. %

DA Goodwill 322.8 320.1 +2.7 +0.8
BB Intangibles 170.2 178.2 (8.0) 4.5)
BEE & E PPE 22.1 23.0 (0.9) (3.9)
EREEEV-AAREEERR) Right-of-use assets(net of lease liabilities) (83.8) (86.4) +2.6 +3.0
EB M Equity instruments 76.9 76.1 +08 +1.0
B E A Net working capital 62.4 22.9 +395 +172.5
MENFAaRE Net debt (196.0) (173.1) (22.9) (13.2)
BINEEEE M&A related debt 4.4) 4.2) (0.2) (4.8)
Z DAt Others 107.7 914 +6.5 +4.6
W& R Net assets 477.9 448.0 +29.9 +6.7
- FSHOmMEEED - Owners' interests 417.2 374.8 +42.4 +11.3
- EXEFD - Non-controlling interests 60.6 73.1 (12.5) (17.1)
BB Currency

F/USD JPY/USD 159.0M 156.8MH - +14

F/GBP JPY/GBP 210.1H 211.0M4 - (0.4)
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LIN\LyY

Leverage

(+&EM) (UPY bn)

2026 2025
3AX 3Bk
End of Mar End of Mar
BHFaE: Total debt* (451.9) (562.8)
HEFRMEERZEY Cash and cash equivalents 255.9 315.2
MENFEaE Net debt (196.0) (247.6)
JHEE L EBITDA(LTM)* Underlying EBITDA (LTM)* 186.0 193.4

WA FaE / AELZEBITDALTM)* -ryrFyhRYv3y  Net debt / Underlying EBITDA (LTM) -Net debt position 1.05x 1.28x
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2026 E FB1MH¥HA dentsu JapanZiE

Q1 FY2026 results: dentsu Japan
(+1&FM) (PY bn)

2026 1-38
Jan-Mar

BISERIHEALL
YoY

5 L#EF
gl o)

Net revenue

BB DENTSU Inc. N 64.1 +4.2
ESREER AR Dentsu Soken [ 15.9 +10.4
BBTIIIN Dentsu Digital [ 13.5 +12.8
vIT-Z IR TAVIR SEPTENI HOLDINGS 7.7 +11.4
BESOE-v3ay *1 Dentsu Promotion 3.8 +2.6
EBBmITI B Dentsulive | 2.0 (29.5)
201t - NEBERE | I Others [ 21.8 (23.0)
5o LA BT Total net revenue 128.9 (0.6)
B EENL Underlying operating profit 39.8 +5.6
ARV=-T4VT-N=-TY Operating margin 30.8% +180bp
1 BBESOE-Y3aV ORI ERALICIIERBtempor EATVEEA

*1 The year-on-year figure for "Dentsu Promotion” does not include Dentsu Tempo.

5o LSF =Bk L

Proportion of net revenue by company

50% 12% 10% 3% 2% 17%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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dentsu Japan E#HBX 2 Al5E L& DIKIR (IFRSA-X)

Turnover of dentsu Japan by business category (IFRS basis)
(+&M) (PY bn)

2026 GIE:S
1-3R [FIHALL
Jan-Mar YoY(%)

HE Newspapers 13.5 +04
Mt Magazines 26 (16.2)
3I% Radio 34 +10.5
FLE Television 151.2 +6.7
AIF-2Yk * Internet *1 1324 +15.2
OOHXAT17 OOH Media 14.3 +25.5
JUIAT17 Creative 60.4 +6.0
N-TT17 /F0E-v3ay Marketing/Promotion 59.3 (13.6)
AVTIVY-PA(BAEE) *2 Content Services (Japan GAAP)*2 27.5 (13.9)
ZODM *1 Others *1 60.0 +13.3
EIEREE 3 Consolidation adjustments and others*3 5.9 -
77\;(71‘47[:/3—\§n5{y9—7\\y ~ Internet included in mass media (1.5) "
&5t Total 529.2 +2.0
5E
A5 -2y MEE *1 *4 Internet domain *1 *4 163.1 +12.3

[0 F—Fy b (200125 ~Fy B ORI ELHE2025 F TENSCARTAHD A EBR W TO7A- Y TEHL TEVET.

*2IFRSA-ATIE, BEEEL T L EOYIVILENBYET. ERTEEFZLEERHL. IRSA-ALOZBI ERFES | THELIVET.

3BATN-TAOT LY, SHEEORN LA EESEEHET.

4 BEQLEBEIZEL, ATATICNA. 1097y NEEERE L GIEBELLEMELTWEY . LR CEEFLETTHL VAT

5 BHOR 4 CHFETHIFRETEAEATEY. BRAGOI FHIEC FERYFT.

*1 The year-on-year figures for ‘Internet,’ ‘Others,” and the ‘Internet domain’ are calculated on a pro forma basis, excluding the portion attributable to CARTA HD from the 2025 actual results.

*2 There is a difference in revenue recognition timing between IFRS and Japan GAAP. Japan GAAP is used for Content Services in the table. The difference between IFRS and Japan GAAP is recorded in “Consolidation
adjustments and others.”

*3 Turnover to group companies in International business, GAAP difference and others are included.

*4 Production and other costs are added to “Internet” in accordance with “Advertising Expenditures in Japan.” The above table is based on Japan GAAP.

*5 The figures in the prior year have been restated in line with the current year allocation.
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(tk)EdE EERFTT EEOIRA (AXEEN-2)

Turnover of Dentsu Inc. by industry (J-GAAP basis)
(+1EF) UPY bn)

BUSE[EHALL

YoY

(%)
BT - HR-Z20MtY-EX Government/Organizations/Professional Services 20.1 5.5 +437
&R - BIS - VAATA7-YTRIIT?  Information/Telecomm/Mass media/Softwares 49.8 13.7 +16.2
=l RER Finance/Insurance 39.3 10.8 +9.1
B 8K Bir Food/Beverages/Tobacco 44.8 12.3 (1.9)
KER&-N=YFTITT Household/Personal Products 35.1 97 +12.0
AE-BEEFET-LR Food Services/Other Consumer Services 424 11.7 (5.6)
BHEE-FEEm Automobiles/Related Products 17.0 4.7 (13.7)
8- L Iv— Transportation/Leisure 204 5.6 +4.2
Vb RN E S Distribution/Retailing 22.6 6.2 +18.4
Em- ERERA Pharmaceuticals/Medical Supplies 12.2 34 (8.5)
TNV - RERTHAEHER Apparel/Consumer Durables 13.8 3.8 (4.5)
Rl e S P Technology Equipment/Office supplies 6.0 17 (0.9)
Z0ft Others 39.1 10.8 +10.4

=¥ Total 362.7 100.0 +59
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EiEhT ES0IRA

Turnover by industry**

(+{8F) (UPY bn)
2026 RISERIHALL
1-3H YoY
Jan-Mar (%)
BT -BE- 20 -ER Government/Organizations/Professional Services 54.0 44 +81.2
1R BIE-NAATA7YILUIT  Information/Telecomm/Mass media/Softwares 155.6 12.5 +10.3
=@l - RER Finance/Insurance 105.2 8.5 +7.2
BBk vEar Food/Beverages/Tobacco 96.7 7.8 (31.5)
RERS - N\-YFILTT Household/Personal Products 497 4.0 (73.5)
AE-BEEFEY-ER Food Services/Other Consumer Services 76.9 6.2 (34.4)
BEE-FBER Automobiles/Related Products 37.1 3.0 61.2)
K- LIJv- Transportation/Leisure 39.5 32 +20.8
Dinp i RRANE S Distribution/Retailing 3136 253 +154.0
Em-EEAM Pharmaceuticals/Medical Supplies 82.0 6.6 +80.8
TRV - RERMAE &M Apparel/Consumer Durables 63.6 5.1 +20.5
R B Technology Equipment/Office supplies 16.8 14 (38.1)
Z0M Others 149.8 12.1 +102.9
CEl Total 1,240.4 100.0 +6.4

** BN EEDKI0%BLUWEBNESTOMREDBDET,
** The scope includes approximately 90% of International businesses and all of Dentsu Inc.
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AHERET -

Currency exchange rates information

HAEEL-+ HAxkBL-F
Average rate Period end rate
2026 2025 v 2026 2025 v
BISE[EHALE AUHEAREE
1-3R8 1-38 YoY(%) 3AX 12X Yoy (%)
Jan-Mar Jan-Mar oYiA End of Mar End of Dec oYiA
FH/USD JPY/USD 156.9H 152.4H +29 159.0H 156.8H +14
FH/EUR JPY/EUR 183.6H 160.5M +14.4 183.5M 184.1H (0.3)
H/GBP JPY/GBP 211.4H 192.0M +10.1 210.1H 211.0M (0.4)
F/INR JPY/INR 1.7 1.8H (2.6) 1.7 1.7 (3.1
FH/CNY JPY/CNY 22.6H 21.0H +8.0 23.0M 22.4H +2.8

s ERAMECEHEEEBEDES

Net revenue ratio by currency

Others .,-I-
*Hlf 1-0 I'RJ k ’f/ Hl/t— EF'EIJ‘C ZDfth Total

2026 1-38
Jan-Mar

100.0
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Foothotes
ATMR13,20 FARBLYUEAE EARIRY VAL LETIZE - YA (BX) F. 2 THEEAFREEIRES TY,
A51K22 RS LHARIZS - AR U YRR L LA YHF R, 2 TREEFBEERES T,
AL EBITDAL, FARBE XM R (CHARERCESINBVREENERVEFLEEDENEEMELETLVEY (FRS16SICEICRMEINERELER) .
ATMR23, 24 2024FEEUUEDA- VIR ERFOV T ERESHET A,
251 K31 ARG AR YHIR R, 2 THEESHFEEIRES TY,
HENZARER R EE£NERAEEE | 2TSBEN,
A51 KR35 BHFEER. BALBLUHEDEETETT, V-AEE (Q6F38K2,04418MH 259F38K2,065EM)E. SFENTVEHA,
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R E
Foothotes

Slide 13,20 Net profit (loss), underlying net profit and underlying basic EPS: After attribution to non-controlling interests.

Slide 22 Net profit, underlying net profit and underlying basic EPS: After attribution to non-controlling interests.
Underlying EBITDA: Underlying operating profit before depreciation and amortization (excluding depreciation adjustments under IFRS 16).

Slide 23,24 The results from the Russia business are excluded from 2024 onwards.

Slide 31 Underlying net profit and net profit: After attribution to non-controlling interests.
Operating profit adjustments: Please refer to “"Reconciliation from Underlying operating profit to Statutory operating profit”

Slide 35 Total debt is the sum of loans and bonds. Lease liabilities (JPY 204.4 bn as of Mar 31, 2026; JPY 206.5 bn as of Mar 31, 2025) are not included.
Underlying EBITDA: Underlying operating profit before depreciation and amortization (excluding depreciation adjustments under IFRS 16 from the depreciation,
and excluding the lease expenses with lease liabilities under IFRS 16 from the underlying operating profit)

INNOVATING TO IMPACT

42
dentsu




FERRKZWLEOBEE R

k(RT3 IRICDNT

RERE, BBIN-T(CEETBFRICETZRRIFLEZNCEELIZEDERATEYET, FERHIRHINSBEDE LSO RIITRICETERARTHIIENHYET, [~EBIRELLTWEL [~ZFHEILTWS ], [~¢&
EZTWB) [~eFRENB] [~Z2BHELTVS], [~93BATHB]. [~F3D2EUTHB]. [~FBAIBEMNHB ). [~PEFEINS]. [~ RIAZNSB ] [~EFRTE] RUINGIEELTZB®ROHEEPEE. X(EZh5
DEEX (S, FFRICBITBLR T, FFRICET BRI, () SROEARZH, BRI, FI2f YT I-HR, BEFFM, GE. PHRR. BEBOER, BEARMRT AL (i) FEREEHEE, O (i) BBII-TO
FRINTIBARHF O EICEI ST REEHET,

FRICBAT 2RI, IRFINTVARERICERBEEEEZIDYATOREEMEZHN, —EOEERFRICEIVTVNET, ZLOERCKY, EREORERIE, KRBT ZERICEVNVTEREX [FIREIN TV EDELE LK ERRB
ERBYET, PN BTHERMEPYRI(CHEH AEREREING S ZOTRAMTHONLBRATRRICEIZFETLIRNTERICET ZRRCBEKFLENL S TERLEL,

IFRSZ£16%5 -2 J@AICOWNT
IFRSE165 [U-21%Z, 19F 1 B 1 BLYEALTVWEY, it ALHELOBERERCHSIRBNZEE, EMAKEICEH (BERAKRITO-FERA) LTEY, BFEDOEREE. IFRSEB165A-ATEEFTRRLTEY
FtA,

EE BB TRESNZERYATELT UTOLIBEEERFRIENTEXT (BH, MBUATPERGINSORIAEICROSNZEDTEBHYEEA)

BEh- REEEOURY
BELEDUYRY
YATFEUTABIZEREDYRY

AN OER., B, #EOURY
IVI-T5AXT7)09-0%AERVEADYRY
FRFIV T - FAN-EF2VT1DURY
BANER (FT-5-HNFIR) OURY
EXCICBETEURY
AVTIATIRICETBURY

RN EICEATBURY
SEREYRURESHNEEICREATZURY
KB, BRLVCHEEECETEURY

PEBOOWEAPO®®OO

BBRIN-TR BRESLIVEBHIONSSEERE, AERCEINSITRICEATITRREZOMOLREEH I IEBEEITOTEHYEEA.
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Disclaimer

Forward-Looking Statements

* This presentation contains statements about Dentsu Group that are or may be forward-looking statements. All statements other than statements of historical facts included in this
presentation may be forward-looking statements. Without limitation, any statements preceded or followed by or that include the words “targets”, “plans”, “believes”, “expects”, “aims”,
“intends”, “will”, “may”, “anticipates”, “estimates”, “projects” or, words or terms of similar substance or the negative thereof, are forward-looking statements. Forward-looking
statements include statements relating to the following: information on future capital expenditures, expenses, revenues, earnings, synergies, economic performance, and future

prospects.

* Such forward-looking statements involve risks and uncertainties that could significantly affect expected results and are based on certain key assumptions. Many factors could cause
actual results to differ materially from those projected or implied in any forward-looking statements. Due to such uncertainties and risks, readers are cautioned not to place undue
reliance on such forward-looking statements, which speak only as of the date hereof.

*+ IFRS16 “Leases”:
IFRS16 “Leases” is applied from January 1st, 2019. The cumulative effect of initially applying IFRS 16 is recognized at the date of initial application (modified retrospective approach).
Past results are not restated under IFRS 16.

* Risks, uncertainties or other factors that could cause actual results to differ materially from those expressed in any forward-looking statement include, without limitation.

Risk related to competitiveness and long-term strategy

Risk related to business transformation

Risk related to failure to achieve sustainability targets

Risk related to securing, developing, and retaining talent

Risk related to integrating and introducing Enterprise Technology
Risk related to information security and cyber security

Risk related to personal and other information (data governance)
Risk related to corporate culture

Risk related to compliance

Risk related to litigation, etc.

Risk associated with cyclical changes in the global economy and social changes
Risk related to disasters and accidents, and geopolitical risks

PEOEO®O®O®OOE

+ Dentsu Group disclaims any obligation to update any forward-looking or other statements contained herein, except as required by applicable law.
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Definition

Turnover: The gross amounts billable to clients handled by the Group on behalf of clients, with net of discounts, VAT and other sales-related taxes

Underlying operating profit: KPI to measure recurring business performance which is calculated as operating profit added with M&A related items and one-off items

M&A related items: Amortization of purchased intangible assets, acquisition costs, share-based compensation expense issued following the acquisition of 100% ownership of a subsidiary
One-off items: Items such as business transformation cost, asset write-down, gain/loss on sales of non-current assets and extra severance pay

Operating margin: Underlying operating profit divided by net revenue

Underlying net profit (attributable to owners of the parent): KPI to measure recurring net profit attributable to owners of the parent which is calculated as net profit (attributable to owners
of the parent) added with adjustment items related to operating profit, gain/loss on sales of shares of associates, revaluation of earnout liabilities / M&A related put-option liabilities, tax-
related, NCI profit-related and other one-off items

Underlying basic EPS: EPS based on underlying net profit (attributable to owners of the parent)

Payout ratio: Calculated based on underlying basic EPS

Underlying EBITDA: Underlying operating profit before depreciation and amortization

(excluding depreciation adjustments under IFRS 16 from the depreciation, and excluding the lease expenses with lease liabilities under IFRS 16 from the underlying operating profit)

Constant currency basis: Comparison with the current period where the previous year’s numbers are recalculated using the currency exchange rate which is used for the current year’s
numbers

Currency: Currency movements comparing prior period reported net revenue at reported currency to prior period net revenue at constant currency (reported currency of the current year)
Acquisitions: The effect of business acquired or disposed of since the beginning of the prior year

Organic growth/ Organic revenue decline: Organic growth and organic revenue decline represent the constant currency year-on-year growth/decline after adjusting for the effect of
business acquired or disposed of since the beginning of the prior year. This is calculated by comparing current period reported net revenue to prior period net revenue, adjusted mainly for

the pre-acquisition or pre-disposal net revenue as applicable, and stated at constant exchange rate, in order to derive like-for-like growth

Net working capital: Working capital after deducting trade payables, other payables and other current liabilities from trade receivables and other receivables, inventories and other current
assets

Net debt: Total debt less cash and cash equivalents

INNOVATING TO IMPACT

dentsu

46



